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BRANDPRESENTATION

WHO’S BEHIND
FAACE?

“Working in the
beauty industry for
|8 years, with start
ups to the worlds
most famous brands,
| recognised [ had

a skillset we could
utilise”

WEAREFAACE.COM

_faace
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“Plus, my husband Dan is a creative director.

What makes us unique, is that at every stage,
we've worked with a pool of beauty experts to
develop the brand.

Journalists, aromatherapists, scientists,

designers, influencers, make-up artists -
people I've worked with for over a decade.
This is a tested concept”

JASMINE, FAACE FOUNDER




We secured
investment from

three dragons
in 2024




@ 25-34

Inclusive answers e

lor every faace

CGender> FEMALE 60% vs MALE 40%

UK 65%, US 14%, ROW 21%

N

28%
20%
17%

17%

10%
8%

Cares about sustainability,

but also wants something that
works. Interested in natural, and
vegan, not necessarily living a
vegan lifestyle. Likes a brand
that gives back. Keen to try chic,
new products. Could lead a busy
lifestyle, be a parent, on-the-go
and doesn’t have the time or
inclination for laborious routines.
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Beauty heroes

Seven brands helping Lo transform women's lives for the better
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I 'tried the no-non:
mask brand that “keeps*
selling out and here's what 1
really thought

Best face forward,

COSVIOPOLITA

Sustainable beauty brand Faace
gives back fo women ina
major* way

That's us!

That's us!
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Beauty

Independent

Share How
“To Communicate Their
Brandss Story

“Working with outstanding
beauty minds, | recognised
I'had honed a skill set.”

COSMETICS
BUSINESS

Cosmetics Business reveals the 5
biggest skin care trends in new report
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FORGING

“Let the name
tell you which
masks you
need. Aftera
workout?
Slather on
Sweaty.
Arestless
night? Tired.
That time of
the month?
Period.”
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E 50 BEST BEAUTY PRODUCTS
THAT LAUNCHED IN JULY

of your time-of-the-month friends”

COSMETICS
BUSINESS

'Packaging is

starting to feel like

art': The beauty

design trends to

look out for in 2021
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Wene
Cleanance

Best face wash for men of
every skin type

DIRTY FAACE CLEANSING WaSH




WE’VE WON 13 AWARDS

_faace

womangéhome

2021 Woman and Home Beauty Awards

Best soothing mask - Menopause Faace daily treatment mask

COSVIOPOLITAN

2021 Cosmopolitan Beauty Awards

Best face wash for oily skin - Dirty Faace gel cleanser

@he Celegraph

STELLADAILY
2021 Stella (The Telegraph) Smart Beauty Awards

Best Menopause Product - Menopause Faace daily treatment mask

marie claire
2022 Marie Claire Skin Awards

Best decongesting face mask - Period Faace Mask

COSMOPOLITAN

2023 Cosmopolitan Beauty Awards

Best repairing moisturiser - Stress Faace

ELLE

2022 Elle Future of Beauty Awards

The Face Mask - Period Faace

womanghome

2022 Woman & Home Beauty Awards South Africa
Runner Up: Best Clarifying Mask - Sweaty Faace
WHQ®’S

B Wno

in Natural Beauty

2022 Who's Who in Natural Beauty Awards

Jasmine awarded number 17 in the list of 35 changemakers in industry

W.ICONS
2022 Wardrobe Icons

Best Face Mask

TOP, »
Santé
2023 Top Sante Beauty Awards

Best Face Mask - Menopause Faace



HEAD HEART BASE

Orange Geranium Turpentine

Lemon Mint Incense
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(but not for your face]

body wash

300mi 10.14fl.oz. ‘ 10.14floz.

ECOFILL

300 ml -10.14 fl.oz
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ECOFILL

REUSABLE

SAFE REFILLABLE
ECO-DESIGNED
SUSTAINABLE

300 ml - 1014 fl.oz

@ bottle B

8g
RECYCLABLE

POUCH

@ TRACEABLE

1 COSMETIC

FAST
& EASY

Unscrew the upper part

of the dispenser, insert pouch,
screw back the upper part
and drill.

INNER
POUCHES
Shampoo
Conditioner
Body wash x2
Body lotion

WALL BRACKETS

Stainless steel or ABS recyclable. Can be
fixed with 2 screws or double-sided tape.

MAGNETIC UNIVERSAL

Locks the bottle Locks the bottle
with a magnet. with a screw.




TUBE

33 ml-112 fl.oz

CARE
ABOUT ‘ Ry 2 o e

QARTH TUBE C:) CAP

BODY LOTION
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(butnot for your face)
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(but not for your face)

SOAP

20g-0.70 oz

soap

4-0806-16-100-00

CARDBOARD BOX

20g 0.70 oz.




GROUPE GM 14 RUE AVAULEE - 92240 MALAKOFF - HEAD OFFICE: 10 RUE DES BERGERS - 75015 PARIS - FRANCE
EXCLUSIVE AMENITIES TEL. +33 (0)1 49 65 63 63 - FAX +33 (0)1 49 65 63 64 - info@groupegm.com - www.groupegm.com





