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1. WHO ARE WE?



The European 
leader in the spa 
industry

Wellness, spa and beauty treatments: we

offer exceptional solutions to meet every

need in the wellness centers we manage

around the world.

We work with prestigious partners (Marriott

group, Club Med, IHG, Kempinski, Accor,

Center Parcs, etc.) in some of the most

beautiful parts of the world, and are deeply

committed to quality and efficacy.
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20 countries

60 spas of our own, 800 authorised 

retailers 

600 employees

4000 spa therapists trained each year 

3 brands

1 laboratory

1 production factory

1 design office



A major player 
in wellness for 
20 years

We manage the entire creation process of

Wellness centers, from researching and

designing our spas, developing and

manufacturing our products in our own

factories in France, and training our teams, to

operating our sites and marketing our

products.

A unique 360-degree expertise in the field of 

wellness.
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Club Med Les Arcs Panorama, French Alps



Spa Deep Nature, Méridien Ile des pins, New Caledonia
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Spa Cinq Mondes, Beaurivage Palace, Lausanne

Spa Cinq Mondes, Raffles The Palm, DubaiThalasso Algotherm, Deauville

Spa Cinq Mondes, La Samaritaine, ParisSpa Deep Nature, The Phoenicia, Malta

Spa Deep Nature, Les Granges d’en haut, Chamonix Spa Deep Nature, The brando, Tetiaroa, Fr Polynesia



Professional and

specific protocols

and products

Our brands offer complete and complementary

ranges of products, all of which are made in

France and designed by our development and

marketing teams. Each brand also provides

diagnostic support so that your customers can

receive personalised advice.

Cosmetics,  

the expertise

at the heart of 

our spas
A training school

A team dedicated to the group’s three brands

provides training in its centres in Paris, Caen and

Chamonix on all aspects of the business, from

treatments to sales and spa management.

The key to your success!

Spa & Wellness education
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The Snow Group design office is one of the few to draw

its expertise from the day-to-day reality of the field. It

also benefits from the expertise the group has acquired

from developing its own ranges of cosmetic products

and treatments.

With 20 years of experience behind it, the Snow Group

is now a major player in spa consulting.

We support our customers from the pre-production

phase right through to post-production. And because

there can be no architectural project without a detailed

understanding of the product and its profitability, each

project is started bearing in mind how it will managed in

the future, and each spa we design is thought of as a

real profit centre based on three pillars: the product, the

business plan, the architectural plans.

We work closely with all the other professionals

involved in the project including the project owner, the

contractor, the architect and the technical design office.

Consultation, 

an integrated 

design office Example of the services offered

> Market studies

> Business plan

> Programming

> Concept creation, storytelling

> Identity and naming

> Branding and signage

> Zoning

> PD decor

> Implementation follow-up

Technical services, of the engineering type, are 

outsourced.

> Details of the services we offer are on the 

following pages
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An expert in spa 
treatments and 
cosmetics

We have developed three complementary

brands that allow us to meet every need, for

every destination, for every project.

From products to treatment protocols, these

brands have inspiring stories and complete and

effective customer journeys.
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2. OUR BRANDS
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WHERE 

NATURE IS 

POWERFUL
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Deep Nature can be found where nature is 

powerful, from the highest mountains to the 

lagoons of the Pacific. 

This nature defines us, compels us and 

inspires us.

The brand’s history

Whether its in Polynesia, in the peaks of the Alps or in

large urban hotels, DEEP NATURE develops tailor-

made treatments and its flawless expertise.

Deep Nature concentrates all its efforts on the heart of

its business: the recruitment and training of

increasingly expert teams, who learn their practice

through the group's operations around the world, with

flexibility and constantly striving for quality.
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The Brando Hotel, Tetiaroa, Polynésie Française



Intercontinental Bora Bora, French Polynesia Les Granges d’en Haut Resort & spa, Chamonix Hotel Phoenicia, La Valette, Malta Sheraton Deva, New Caledonia
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Cosmetic expertise

More than 15 years of experience in beauty

treatments have gone into Deep Nature’s range of

natural*, mineral, tailor-made products that are

produced in France.

It is rooted in the unspoilt power of nature and uses

simple, powerful ingredients. Its formulas restore the

mineral balance of the skin with just the right amount

of minerals and trace elements, helping skin to

awaken its natural abilities without the addition of

artificial molecules.

Our formulas can be customised according to the

client’s skin type, the climate, the environment or their

wishes. Tailor-made, completely safe products for

everyone, men and women, regardless of their age.

Immediate results, natural* and effective products.

*95% of ingredients are of natural origin in accordance with ISO 16128
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Beauty Rituals of the World®

All the effectiveness of medicated products and traditional medicines from around the world
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Cinq Mondes offers a new

vision of Ancestral Rituals

from around the World,

thanks to its in-depth

knowledge of traditional

medicines combined with

advanced scientific know-

how.

From Japanese Ko Bi Do

massage and energetic

Ayurvedic techniques, to

traditional Chinese medicine

and harmonious Balinese

rituals, these treatments and

medicinal practices have

been adapted to fit

contemporary requirements

and provide the most

regenerating journey

possible... like taking a

break for the senses with

visible results.

Cinq Mondes 

Beauty rituals of the world

Since its creation in 2001 in Paris,

Cinq Mondes has studied and

sought out the best holistic

treatments and the best medicinal

plants from pharmacopeias from

around the world, to take the

power of their active ingredients to

the next level and transform them

into highly effective natural

cosmetic treatments.
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1. THE REBRANDING 
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THE NEW POSITIONING

A shared desire: To reposition Cinq Mondes via different levers:

• Its identity: Logo, corporate style guide, etc.

• Its image: its visuals, its communication tools, the architecture and decoration of the

spas, its communication

• Its products: new packaging, new products

• New processes: training, purchasing, etc.

• Its operational standards: music, uniforms, linens, and standard operating

procedures
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A NEW IDENTITY CHART
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BRAND BROCHURE
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PRODUCT CATALOG
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2. PRODUCT REDESIGN
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Since they were created, they have been in the regularly re-issued bestseller lists and frequently improved.

FACE BRAND MUST-HAVE

BIOCELLULOSE EXPRESS 

RECOVERY MASK

PRECIOUS ELIXIRSGETO SUPREME 

THE CREAM

[PRE+PRO]BIOTIC 

ESSENCE
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Since they were created, they have been in the regularly re-issued bestseller lists and frequently improved.

BODY BRAND MUST-HAVE

EAU FRAÎCHE 

EGYPTIENNE

AYURVEDIQUE OILAROMATIC SCRUB WITH 

SPICES

PAPAYA PUREE
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• Confirm our face expertise

• Strengthen our technical expertise

• Optimize and rationalize the range geography, reconcile rituals with

benefits, simplify our offering

• A brand that is committed to eco-design (thanks to glass packaging), to

natural or organic active ingredients, and that continues to support

disadvantaged children (Art of living)
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NEW PACKAGING

Primary packaging finishes:

Selected eco-designed materials

• recycled plastic or glass depending on the type of product and sustainable

wood for the caps

• recyclable

Selected a wooden cork

• for a more premium image

• to evoke our products’ naturalness, the rituals from around the World

• to match the recently renovated spas’ furniture

Box finishes:

Selected a thick cardboard

• premium quality in line with the new image

Selected an FSC cardboard

• for sustainability

Embossing on the boxes refers to the brand’s 3 emblematic symbols

(origin, plant-based, Dermapuncture)

• for it to feel good when you touch it

• for a premium effect
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3. SPAS
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SPA CINQ MONDES LA SAMARITAINE  

PARIS

SPA CINQ MONDES OPÉRA 

PARIS

PREMIUM DISTRIBUTION
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PREMIUM DISTRIBUTION

BEAU RIVAGE PALACE

LAUSANNE

SPA CINQ MONDES GRAND HOTEL-DIEU

LYON
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1

Residence Sport Club, Crans Montana, Swz Club Med Les Arcs Panorama, French Alps Club Med La pointe aux cannoniers, Mauritius Emerald Palace Kempinski Dubai, UAE
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4. DISTRIBUTION
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USA

BELGIUM

SWITZERLAND

LUXEMBOURG

ITALY

GERMANY

PORTUGAL SPAIN

NETHERLANDS

MAROCCO

TUNISIE

LEBANON

COTE D’IVOIRE

CONGO

SENEGAL

DOMINICAN REPUBLIC

GUADELOUPE

MADAGASCAR MAURITIUS

MALDIVES

SEYCHELLES

DUBAI

SOUTH KOREAFRANCE

MONACO

GREECE

UKRAINE

POLAND

ESTONIA

FINLAND

KAZAKHSTAN

LATVIA

LITHUANIA

CINQ MONDES SPA’S WORLDWIDE PRESENCE

7owned spas

9 franchised spas

11 club med 

406 partner spas 

1 laboratory

1 design office

SPA

French Polynesia

SPA

Lyon

SPAS

Paris

SPAS

Mauritius 

CYPRUS

VIETNAM



5. COMMUNICATION
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PRESS RELEASE
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SOCIAL MEDIA



6. COMPETITORS
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ACCESSIBLE LUXE

HOLISTIC

SCIENTIFIC
38



Marine Cosmeceuticals
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1
BRAND STATEMENT
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Specialist in the benefits of the sea since 1962,

ALGOTHERM has been able to combine its

marine expertise with the latest advances in

aesthetic dermatology to offer professional

care and cosmetics that are both sensory and

effective, real alternative or complementary

solutions to medical aesthetic procedures.

ALGOTHERM draws the richest and most

sensory active ingredients from all the seas

and oceans of the world (rare algae,

bioplankton, etc.) to regenerate and

remineralise the skin. These extracts are

combined by our laboratory with reference

dermatological active ingredients such as

hyaluronic acid, vitamin C, AHAs, niacinamide

to treat skin aging and the various epidermal

problems of face and body.

Algotherm,

MARINE COSMECEUTICALS

BRAND STATEMENT

1 seaweed or 1 seaweed complex

1 dermatological active ingredient

+
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2
NEW BRAND IDENTITY
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• Radicalize our positioning (lack of differentiation)

• Assert the brand in a territory that is both technical and natural

• Gain in technicality, in perceived efficiency, with measured results

• Operate for an upgrade

• Broaden the search for ingredients to all the riches of the sea

• Modernize the visual identity and packaging

• Reaffirm our brand image by creating identity colors, strong and unique

• Strengthen our notoriety in spas & beauty institutes

A CHALLENGE FOR THE BRAND
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EVOLUTION OF THE LOGO

2022

13



NEW LOGO 

A capital 'A' that gives 

authority

An organic "g" that 

seems to come out 

from under a rock 

and head towards the 

surface

Lowercase letters 

that express 

dynamism and 

roundness

A MODERN AND 

DYNAMIC LOGO
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3
PRODUCTS RENOVATION
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NEW BRAND IDENDITY OBJECTIVES

Confirm our face and body skincare expertise thanks to

our new positioning in Marine Cosmeceuticals

Strengthen our R&D expertise thanks to the combination of

marine and dermocosmetic active ingredients in our

formulas and thanks to extensive efficacy tests conduced

on our products

Offer targeted solutions with ranges dedicated to each skin

condition

Optimize and rationalize the ranges’ geography, to simplify

the offer

Go further on eco-design (thanks to recycled and recyclable

materials), on natural and bio sourced active ingredients

respectful of the people and the environment, particularly

oceans
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UNEALGUE

UNACTIFDERMOCOSMÉTIQUE

Duck green  

7474C

Spirulina green

7477C

Green clay  

622C

White

1SEAWEED

1DERMATOLOGICAL ACTIVE  

INGREDIENT

The power of the oceans is distilled

into Algotherm’s expert skincare.

It has been designed to address the

various skincare issues of the face

and body and features helpful color-

coded packaging:

• The two ANTI-AGING ranges

are easily identified by their

spirulina green color.

• The six EXPERT FACE care

ranges boast a beautiful shade of

peacock green.

• The two EXPERT BODY care

ranges come in a light clay color.

• Last but not least, the

UNIVERSAL FACE care products

stand out in pure white.

A small square of color makes it

easy to identify each of the ranges

in these four categories.

SHADES OF GREEN
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Golden aluminum lids

Ocean Life is the only range that 

stands out for its gold (and not silver) 

lids in line with its premium 

positioning

Eco-designed pack

Recyclable glass

Thick cardboard

• premium quality in line with 

the new image

FSC cardboard

• for forest sustainability

Soft touch cardboard + 

embossed logo on the top 

& on the facing

• for tactile sensoriality

• for a premium effect

Still without loose leaflet

• texts inside the cardboard, to 

avoid excess waste

Spirulina green color = anti-aging segment
Gold hot stamping = Ocean Life range

Matte finish = Premium effect

AN ECO-LUXURY REPACK
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OCEAN LIFE, 

ANTI-AGING PIONNIER 

IN APPLIED GENOMICS
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OCEAN LIFE, 

ANTI-AGING PIONNIER 

IN APPLIED GENOMICS

Rich in a synergistic combination of 

targeted dermo-cosmetic active 

ingredients and our patented

ALGOGÈNE[4] marine complex, Ocean

Life is the high-performance all-round 

anti-aging solution for treating all aging

signs at once.
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OCEAN TIME, 

TARGETED ANTI-AGEING  
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Expert formulas treating the different signs of aging in a targeted way thanks to the combined action of the

Retinol-Like dermo-cosmetic and of a specific anti-ageing macro-alga.

It helps smoothing out wrinkles, restore firmness and elasticity to the face for visibly prolonged youthfulness.
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OCEAN DEFENSE, 

URBAN ANTI-AGING TRIPLE ACTION
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OCEAN DEFENSE formulas are made 

of with high concentrations of marine 

and anti-pollution (atmospheric and 

light) dermo-cosmetic active ingredients 

to strengthen the skin and fight againts

the signs of premature ageing owing to 

urban stress.
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4
SPAS
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4

LED treatments Skin oxygenation Remineralization Marine biotechnology

LIGHT, OXYGEN, POWER OF THE SEA, COSMECEUTICAL EXPERTISE

Algotherm offers an spa concept dedicated to the latest technologies in terms of skin treatment, in order to meet a 

growing demand for expert care.
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DERMO OCEAN SPA, 

LYON
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HIGH-TECH FACIAL TREATMENTS

Introducing new facial treatments:  

DERMO-SCAN 

High-tech facial diagnosis

DERMO-LOUNGE

Express beauty treatments

OCEAN ORIGIN’S FACIALS

Algotherm’s expert facials

OCEAN TECH FACIALS 

Advanced technology for beautiful results
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The skin is a reflection of the normal but also accelerated aging process of the organism. DERMO SCAN will allow you to analyze the 

different lesions that characterize the aging of the skin of customers.

DARK SPOT
Spots are typically brown or red lesions, including 

freckles, acne scars, hyperpigmentation, and 

vascular lesions. The spots are

detected by the difference in color and contrast to the 

surrounding skin tone. The spots vary in size and are 

generally rounded in shape.

PORES
Pores are the circular outer openings of the 

sebaceous glands.

The system distinguishes pores from spots 

based on their size, the pores being much 

smaller.

WRINKLES 
Wrinkles are furrows or depressions in the skin, 

which increase with sun exposure and are 

associated with loss of skin elasticity. The system 

will allow analyze the shape and depth of wrinkles.

CAPILLARIES
The red areas show a variety of lesions such as 

acne, inflammation or small veins. The red color of 

the capillaries located in the capillary dermis is 

detected by DERMO SCAN technology.

DARK SPOTS DUE TO UV 
UV spots are invisible under normal lighting. The 

DERMO SCAN system detects UV spots through 

the selective absorption of UV light by epidermal 

melanin.

PORPHYRINS
Porphyrins are bacterial excretions that lodge in 

pores and can lead to acne. Porphyrins fluoresce 

with UV light showing characteristic white spots.

SKIN TEXTURE
DERMO SCAN detects texture by measuring color 

and roughness against the surrounding skin tone.

DERMO SCAN
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YELLOW

MINIMUM WAVELENGTH 590 nm 

Relief of redness/erythema 

Eliminate pigmentary lesions

BLUE

MINIMUM WAVELENGTH 450 nm 

Sterilization of acne bacteria 

Suppression of sebaceous 

glands 

Prevention of wound infection

RED

MINIMUM WAVELENGTH 640 nm 

Blood circulation stimulation 

Cell regeneration 

Collagen and elastin stimulation 

Pain relief 

Muscle relaxation

GREEN

MINIMUM WAVELENGTH 525 nm 

Soothing effect sensitive skin 

Improved skin resistance 

Healing

Use of Algotherm cosmetics for this technology

LED LIGHT
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VITAMIN OXYGEN 

SPRAY

Revitalizes the skin 

Nourishes the epidermis 

Brightens the complexion 

Improves elasticity

AQUAPEELING

USING VORTEX TECHNOLOGY

Deeply cleanses 

Exfoliates the skin 

Extracts blackheads 

Intensely hydrates

3-LEVEL CRYOTHERAPY AND THERMAL 

PROBE

Firms skin 

Smoothes skin 

Fills wrinkles 

Evens skin tone

RADIO FREQUENCY 3 INTENSITIES

Tones the skin 

Redefines face contour

Reduces wrinkles

Refines skin texture

Designed for those who demand a natural, non-invasive and painless treatment, the Lifting23® is the best investment.

Combining aquapeeling, oxygen spray, radiofrequency and cryotherapy, it is the ideal device for skin rejuvenation.

With 4 handpieces, a simplified control screen, easy settings, continuous assistance, you are only focused on the comfort of care 

and immediate results for your clients.

Use of specific cosmetics for Aquapeeling and Vitamin Oxygen Spray. 

Use of Algotherm cosmetics for Radiofrequency and Cryotherapy.

LIFTING 23
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5
DISTRIBUTION
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A WORLDWIDE DISTRIBUTION
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COMMUNICATION
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PRESS RELEASE
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SOCIAL MEDIA



6
COMPETITORS
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MAPPING

MIDDLE TOP OF THE LINE

CONVENTIONAL

PERSONALIZATION

73



10 0 0 route des Chavants

Vallée de Chamonix-Mont Blanc 

74310 Les Houches

4 4 avenue Georges Pompidou 

92300 Levallois-Perret

www.snow.fr

C O N TA C T S

—
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